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Matt Perry column: Lawmakers should invest in outdoor recreation and conservation

———————.

- Gov. DeWine announces grant funding for
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1) Returning to our roots: the
benefits of the Great Outdoors

2) Outdoor Recreation -> Quality
of Life -> Economic Development

3) A path forward for outdoor recreation




Main Salmon River, Idaho, 1997
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1) Returning to our roots: the
benefits of the Great Outdoors
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"Demand for overnight accommodations at public parks is far greater than the
supply. The demand is surging. ...Americans are seeking the outdoors as never
before. And this is only a foretaste of what is to come. Not only will there be many more
people; they will want to do more and they will have more money and time to do it with."

Outdoor Recreation Resources Review Commission, 1962
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Technical Specialists

Public Engagement

Integrators

These are people who love solving design challenges,
working to build things, seeing the tangible results of
their labor, and don’t mind being behind the scenes.

These are people who get their energy being around
other people, and like aspects of storytelling and
interpretation to be involved in their work. They are
most satisfied when people around them have great
days in the outdoors.

' These sorts of workers aren’t easily captured in one

box—they have aspects of public facing and internal
work woven into their job. They like crafting plans for
the future, solving challenges, and communicating
with a diverse set of stakeholders about the
importance of the outdoors.

Boat and RV Technicians

Ski Lift Technicians

Software Engineers and Web Developers
Accountants

Biologists/Ecologists
Manufacturing/Engineering

Trail, Infrastructure, and Facility Design
Permitting and Planning

Landscape Architects and Engineers
GIS/Cartography

Shipping Logistics

Business Analytics

+ Sales and Customer Service
+  Education/Interpretation

+  Community Managers

+  Cultural Storytellers

+  Public Affairs

+ Communications and Development
+ Travel Advisors

+ Event Planning

+ Client Relations

+ Concessions Operators

+  Guiding and Outfitting

+ Land Managers

+  Community Economic Development

+  Environmental Justice

* Recreation Management

+ Social Scientists

+ Risk Management

*  Product Design and Development

+ Corporate Sustainability

+ Outdoor Recreation/Conservation Policy
+ User Experience/User Interface
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Drive an agenda
that expands
recreational access,
improves
infrastructure,
conserves public
resources and grows
the outdoor
recreation economy.

FEDERAL AND STATE LEVEL



State Outdoor Recreation Value Added as a Percent of State GDP, 2023
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2023, National

$1.2 Trillion Gross Output

2.3% of U.S. GDP

Quintile percent of state GDP

M 33%1t063%

= W 2.6%t03.3%

. . [ 2.2% 0 2.6%

onne H - [ 2.0% to 2.2%

5 Million Jobs L B iy
iove. M U.S. share = 2.3%

3."% Of U S E m p | Oym eﬂt U.S. Bureau of Economic Analysis

A
i‘.‘= bea Outdoor Recreation Economy U.S. Economy

Bureau of Economic Analysis
U.S. DEPARTMENT OF COMMERCE

Growth in GDP +3.6% +2.9%
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Contribution to U.S. GDP, 2023 (%)

Oiland Gas Agriculture, Computer Mining Utilities Outdoor
forestry, and Recreation

’, fishing, and Electronics
A ea huntin Products
anl 9

Bureau of Economic Analysis
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Ohio $19.3 billion, (2.2%) 147,986

GDP ($ Million)
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MEASURING OHIO'S RECREATION ECONOMY

7th Largest in Size 23rd in Annual GDP Growth,
of GDP 2012-2023 (5.6% Annually)
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KATHY WILLIS SCIENCE DEC 21, 2824 5:88 AM

To Improve Your Gut Microhiome, Spend
More Time in Nature

Microbes found in green spaces can transfer into your
body, increasing bacterial diversity and potentially
boosting the strength of the immune system.

Improving Public Health
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1) Returning to our roots: the
benefits of the Great Outdoors
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2) Outdoor Recreation -> Quality of
Life -> Economic Development
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The outdoors is Utah tech firms’ No. 1
recruiting tool

State leaders extol the economic importance of “protecting and preserving” Utah’s outdoor
opportunities.

FACTORS THAT INFLUENCED THE DECISION TO MOVE TO MAINE

WHY PEOPLE MOVE

TO MAIN E A STUDY OF RECENT MIGRANTS Outdoor recreation amenities

Social connections (closer to family,
friends, network)

Community safety

A culture of equality, acceptance,
or openness

Cost of living

Political climate |/we agree with

Ability to work remotely (self or partner)
Cultural and entertainment amenities

s Employment opportunity (self or partner)

Family circumstance (e.g., care for
extended family)

Pandemic (COVID-19) motivated

Other, please specify:

Quality of local K-12 schools [REStd
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“‘But now there is compelling new data that these
traditional economic development tools may be
ineffective compared to investments in quality of life
and place.

Our research on smaller communities has found that
community amenities such as recreation opportunities,
cultural activities, and excellent services (e.qg., good
schools, transportation options) are likely bigger
contributors to healthy local economies than traditional

business riendly: measures: - BROOKINGS
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Figure 1. Higher quality of life is associated with higher population and Figure 2. Higher quality of business environment is not associated with
employment growth higher population or employment growth
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Source: Authors’ calculations using Census Bureau data B Brooki ngs Metro Source: Authors’ calculations using Census Bureau data B Brookings Metro
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Current State Offices of Outdoor Recreation
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Contribution to Ohio GDP, 2023 (%)
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', Mining + Oil & Farming Food and Utilities Petroleum Outdoor
-AH ea Gas Beverage Products Recreation

Bureau of Economic Analysis Manufactu ring Manufactu ring

U.S. DEPARTMENT OF COMMERCE




Outdoor business

OUTDOOR ISSUING A recruitment and retention
o w RECREATIC CHALLENGE FOR A
NEW STATE OFFICE Growing rural economic

development

Tourism promotion
Workforce development
Public health and safety

Outdoor recreation
business services

Conservation and
stewardship, and

Improved access for all
Ohioans to outdoor
recreation
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Ry ._‘ \ TENNESSEE OFFICE OF
boor OUTDOOR RECREATION
New resources

define best
practices for

DEVELOPING

establishing and HOW TO CREATE AN AR
supporting state OFFICE OF OUTDOOR RECREATION
RECREATION SECOND EDITION

offices of outdoor _— e
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Welcome to the Outdoor Recreation Roundtable's Rural Economic

o .. » . " Welcome to the Outdoor Recreation Roundtable's Rural Economic Development Toolkit.
Development Toolkit. Click "Introduction” below to get started.

Click "Introduction" below to get started.

First Edition (2021) Second Edition (2024)
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Where are you located?
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DEFINE
THE
PROCESS

Elk Country
Visitors Center,
PA Wilds
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Beckley,
West Virginia
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| L]
Recreation Council of Appalachi

Athens County, Ohio
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To capture the attention of funders, communities can effectively wield a variety of data sources to

illustrate th social, and public h pportunity. Ci ies should consider using data

to answer the following questions:

1. IDENTIFY & EMPOWER
LOCAL CHAMPIONS

4. GUARANTEE BUY-IN
AND DEPENDRBILITY

o .

2. MAKE OUTDOOR
RECRERTION A “MUST HAVE”

7~

8. IDENTIFY FUNDING
PARTNERS

6. PROVIDE PROFESSIONAL
DEVELOPMENT

9. ACHIEVE BUY-IN FROM
THE STATE

« What does success look like for our community?

| . N

10. PLAN FOR DESTINATION
MANAGEMENT 6 VALUE CAPTURE

« What trends will continue if we do nothing?

12. ATTRACT AND SUPPORT
OUTDOOR BUSINESSES

11. TAKE ON
INFRASTRUCTURE NEEDS

« What untapped potential is out there?

« What will we need to manage for?
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THINKING BIGGER:
ACTIVATING THE RURAL
DEVELOPMENT ECOSYSTEM
FOR OUTDOOR RECREATION
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National Leadership For
on Rural Development

NATIONAL LEADERSHIP FORUM ON
RURAL DEVELOPMENT

Pittsburgh, PA



rail Map for
*  Rural Development
In America
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Education
Community Vision

Financing &
Implementation

Resilience

Innovation

Trail Map

For Rural Development in America
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OUTDOOR HURRICANE HELENE RECOVERY GRANTS
RECREATION Supported by Richard King Mellon Foundation
ROUNDTABLE and The VF Foundation

Old Fort, NC
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2) Outdoor Recreation -> Quality of
Life -> Economic Development
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3) A path forward for outdoor recreation
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Many more recreationists
Fewer lifelong devotees

More and more people are visiting national parks

The number of recreational visits at US national parks is up nearly 16 percent,
compared to 2010, even though it briefly dipped during the pandemic.

340M
Park
320M visits
326M

300M

280M 281M

260M s o
tart of the

) Covidlg  *

240M pandemic

220M

200M

2010 2012 2014 2016 2018 2020 2022

Chart: Benji Jones/Vox * Source: National Parks Conservation Association/National Park Service

Yet the National Park Service has been losing workers
— even before the latest cuts

Staffing, as measured by the number of full-time equivalent employees, has fallen
since 2010.

" 21668

19,000 Staff

18,864

2010 2012 2014 2016 2018 2020 2022

Chart: Benji Jones/Vox » Source: National Parks Conservation Association/US Department of the
Interior
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Trade/Tariff Certainty
Public Lands Protection
Adequate Staffing/Access
Nature/Health
Supporting and

Sustaining State Offices
of Outdoor Recreation
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areer Programs

«  This resource, developed by the _‘?"3"" ONTARIO QUEBEC
Outdoor Recreation Roundtable,
displays the full range of
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DEFINE OUTDOOR SKILLS AND
CLOSE THE SKILLS GAP
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What you can do this week:
« Connect and learn from your rec economy colleagues across sectors

« Help build the plan for an Ohio Office of Outdoor Recreation
Economy

« Show Up!
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1) Returning to our roots: the
benefits of the Great Outdoors

2) Outdoor Recreation -> Quality
of Life -> Economic Development

3) A path forward for outdoor recreation
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We are in the
Business of Joy
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Chris Perkins
cperkins@recreationroundtable.org

THANK YOU
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